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I/_\] Outline

ANhy Test

APre- Testing: What it means & how we do it
APost- Testing: What it means & how we do it
ATools & Methods Summary

£Over to You
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(@) Learning objectives

AUnderstand why message testing is an important phase of campaigns
ACompare pre- and post - testing plans and considerations

APractice developing a message testing strategy
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:O Problem statement

APRE TESTING

How do we know that the message we want to convey will
reach the right people in the right way at the right time? How
do we learn If our message might have an adverse effect?

APOSTF TESTING

How do we know If our messaged reached the right people In
the right way at the right time?
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Methods

A Surveys :

Can be done quickly and cheaply and provide useful quantitative and
gualitative insights.

A Semi - structured interviews

Can give strong qualitative insights but may be slow.

A Focus groups

Can give strong qualitative insights but may be slow and more expensive
than other options.

A A/B:

Can be done free at a small scale (with limitations) and give concrete
Insights. Larger scale can require ad spend.
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Examples from the field - PRE survey

AChallenge

How to successfully communicate risk/benefit around vaccine side effects.

AApproach

Survey testing with most loyal audience members from the Viral Facts
Africa weekly newsletter. We tested 3 approaches to addressing
risk/benefit: 1) News style update; 2) Using data from another geographic
context; and 3) Using a parallel risk/benefit example (road accident)

AResults:

There was a clear information benefit and increased willingness to share
for Option 3. Option 1 was also judged to be informative, Option 2
performed poorly

5]
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Examples from the field

VIRAL

FACTS
AFRICA

In June, Israel reported
a possible link
between the second
Pfizer COVID-19

vaccine dose and the
onset of myocarditis
among young men
aged 16 to 30.

Option 1: News - style
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VIRAL
FACTS

AFRICA

You may have seen
reports of young adults
who’ve developed
myocarditis (inflammation
of the heart muscle)

after getting the Pfizer
COVID-19 vaccine.

~~
[¢]

—

2/

Option 2: Data Context

- PRE survey

VIRAL

FACTS
AFRICA

You may have seen
reports of young adults
who’ve developed
myocarditis (inflammation
of the heart muscle)

after getting the Pfizer
COVID-19 vaccine.

Option 3: Parallel Context


http://drive.google.com/file/d/1xnOvFW7AXclGkL5l6BUBrAwc300Mujq2/view
http://drive.google.com/file/d/1rArXLSq_wgNly-QL4PIGhvp2dCuiBpr1/view
http://drive.google.com/file/d/1mIh3GyobQulR9VAVAX74whZ2wZ2uUq9G/view

Examples from the field - PRE survey

Is the information in this video new to you? @ Copy

Part 1 P4 B responses
Description (optional) P ves
P No

Video: https://youtu.be/MpOhqJ3Gex|

MOST CASES OF

MYOCARDITIS AFTER

VACCINATION

HAVE BEEN MILD

AND CLEARED WITHIN

A FEW DAYS.

How likely would you be to share this video on social media? |D Copy

B responses

4 4 (50%)

What is the main message you take away from this video? 3 e
3 [37.5%)

Short-answer text 2

1 :

1{12.5%)
S i (g 0 (0% 0 (0%
How did watching this video make you feel? 0 ': | ] E | ]
1 4

Short-answer text
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https://docs.google.com/forms/d/e/1FAIpQLSdjPByUrhmu-NXtVintM_WR0PXqenTjt4BoCWOBdr1zaWEq-w/formResponse
https://docs.google.com/forms/d/1g-b9v5RbpgFugzhXiwJxRxm5jTzZ9oGv5bk6X9H-PC8/edit#responses

Examples from the field - PRE survey
(free A/B)

Preview
o u
S |t Covd even 2 posts tested Defines
7 1
- Top Performer W 6
waem  Long Covid Interview . = e -— = -
O Long Covid Interview h i
- reacn, views
- . MRNA Vaccines This post is the top performer with 5 People reached in 1 hour. It has been posted to your Page. You can manage your posts in the Posts tab.

== engagement

Long COVID Interview

r : .
- Post Performance @ Continue Tracking Post Performance @

- - . Compare the performance of your posts in your test.
mmes LONG COVID Interview P o youp. y

different between posts

In some instances, real-time data might be inaccurate during the first 30 minutes of testing, due to a delay in data reporting. Please check back after at least 30 minutes for the
most accurate findings.

Posts o W Top Performer -

Media/Thumbnail SHOULD | SHOULD | -
WORRY ABOUT WORRY ABOUT
LONG COVID? LONG COVID?
Title Long Covid Interview Long Covid Interview Total
Performance
Content Type Video Video All 2 Posts
Description/Text * BWHOAFRO's Rashidatu Fouad Kamara advises on what you should do Here’s what you should do if you think you have long COVID #ViralFacts i
Details —
People reached 5 2 7
3-Second Video 1 0 1
Views
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Examples from the field - PRE survey

Lessons Learned:

AEven with a small sample and a very simple approach, we quickly got
useful and actionable  tactical insights that informed our approach
both for this video and other information products that addressed the

guestion of risk/benefit.

AHolding the format relatively constant and changing the narrative
allows us to focus on one aspect of the video. We could also have
tested something different (expert - led vs Iinfographic vs short video)
but that would have complicated testing the specific message (format

VS message testing)
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POST (BLS)

Challenge
knowledge and behaviour ?
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Viral Facts Africa has excellent reach and engagement
metrics, but how do we know if the messages are influencing
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