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Message Testing : 
Africa Infodemic Response Alliance 
and Viral Facts Africa
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Outline
ÅWhy Test
ÅPre- Testing: What it means & how we do it
ÅPost- Testing: What it means & how we do it
ÅTools & Methods Summary
ÅOver to You
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Learning objectives
̡̣̥̟̥̤́̒̔̒̚̚ ̨̝̝̚з

ÅUnderstand why message testing is an important phase of campaigns

ÅCompare pre - and post - testing plans and considerations
ÅPractice developing a message testing strategy
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Problem statement
ÅPRE- TESTING: 
How do we know that the message we want to convey will 
reach the right people in the right way at the right time? How 
do we learn if our message might have an adverse effect?

ÅPOST- TESTING: 
How do we know if our messaged reached the right people in 
the right way at the right time?
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Methods
ÅSurveys : 

Can be done quickly and cheaply and provide useful quantitative and 
qualitative insights. 

ÅSemi - structured interviews : 
Can give strong qualitative insights but may be slow.

ÅFocus groups : 
Can give strong qualitative insights but may be slow and more expensive 
than other options.

ÅA/B: 
Can be done free at a small scale (with limitations) and give concrete 
insights. Larger scale can require ad spend.
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Examples from the field - PRE survey
ÅChallenge : 

How to successfully communicate risk/benefit around vaccine side effects.

ÅApproach :
Survey testing with most loyal audience members from the Viral Facts 
Africa weekly newsletter. We tested 3 approaches to addressing 
risk/benefit: 1) News style update; 2) Using data from another geographic 
context; and 3) Using a parallel risk/benefit example (road accident)

ÅResults : 

There was a clear information benefit and increased willingness to share 
for Option 3. Option 1 was also judged to be informative, Option 2 
performed poorly 
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Examples from the field - PRE survey

Option 1: News - style Option 2: Data Context Option 3: Parallel Context

http://drive.google.com/file/d/1xnOvFW7AXclGkL5l6BUBrAwc300Mujq2/view
http://drive.google.com/file/d/1rArXLSq_wgNly-QL4PIGhvp2dCuiBpr1/view
http://drive.google.com/file/d/1mIh3GyobQulR9VAVAX74whZ2wZ2uUq9G/view
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Examples from the field - PRE survey

https://docs.google.com/forms/d/e/1FAIpQLSdjPByUrhmu-NXtVintM_WR0PXqenTjt4BoCWOBdr1zaWEq-w/formResponse
https://docs.google.com/forms/d/1g-b9v5RbpgFugzhXiwJxRxm5jTzZ9oGv5bk6X9H-PC8/edit#responses
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Examples from the field - PRE survey 
(free A/B)

Defines 
б̖̣̗̠̣̞̟̖́̒̔в ̤̒ 
reach, views & 
engagement
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Examples from the field - PRE survey
Lessons Learned: 
ÅEven with a small sample and a very simple approach, we quickly got 
useful and actionable tactical insights that informed our approach 
both for this video and other information products that addressed the 
question of risk/benefit.

ÅHolding the format relatively constant and changing the narrative 
allows us to focus on one aspect of the video. We could also have 
tested something different (expert - led vs infographic vs short video) 
but that would have complicated testing the specific message (format 
vs message testing)
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Examples from the field -
POST (BLS) 

Challenge:

Viral Facts Africa has excellent reach and engagement 
metrics, but how do we know if the messages are influencing 

knowledge and behaviour ?


